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Disclaimer
This Presentation (this “Presentation”) is being made in connection with a potential offering and transaction (collectively, the“Business Combination”) between Armada Acquisition Corp. I (“Armada”) and Rezolve Ai Ltd. (“Rezolve”).

Any photocopying, disclosure, reproduction or alteration of the contents of this Presentation or any portion of this Presentation other than as expressly authorized by Armada and Rezolve is unauthorized and is prohibited. This Presentation and its 
contents shall not be used for any purpose other than as expressly authorized by Armada and Rezolve.

No Representations and Warranties
This Presentation is for informational purposes only and has been prepared to assist interested parties in making their own evaluation with respect to a potential investment in Rezolve relating to the potential Business Combination and for no other 
purpose. The recipient acknowledges that this Presentation does not purport to contain all of the information that may be required to evaluate a possible investment decision, including to subscribe for any securities in any jurisdiction, with respect to 
Rezolve. The recipient agrees and acknowledges that this Presentation does not constitute investment, tax or legal advice. No representation or warranty, express or implied, is or will be given by Armada or Rezolve or any of their respective affiliates, 
directors, officers, employees or advisers or any other person as to the accuracy or completeness of the information in this Presentation or any other written, oral or other communications transmitted or otherwise made available to any party in the 
course of its evaluation of a possible transaction between Armada and Rezolve and no responsibility or liability whatsoever is accepted for the accuracy or sufficiency thereof or for any errors, omissions or misstatements, negligent or otherwise, 
relating thereto. The recipient also acknowledges and agrees that the information contained in this Presentation is preliminary in nature and is subject to change, and any such changes may be material. Armada and Rezolve disclaim any duty to 
update the information contained in this Presentation.
Forward-Looking Statements
This Presentation includes “forward-looking statements” within the meaning of the “safe harbor” provisions of the Private Securities Litigation Reform Act of 1996. Armada’s and Rezolve’s actual results may differ from their expectations, estimates and 
projections and consequently, you should not rely on these forward-looking statements as predictions of future events. Words such as “expect”, “estimate”, “project”, “budget”, “forecast”, “anticipate”, “intend”, “plan”, “may”, “will”, “could”, 
“should”, “believes”, “predicts”, “potential”, “continue”, and similar expressions are intended to identify such forward-looking statements. These forward-looking statements include, without limitation, Armada’s and Rezolve’s expectations with respect 
to future performance and anticipated financial impacts of the Business Combination, the satisfaction of closing conditions to the Business Combination and the timing of the completion of the Business Combination. These forward-looking statements 
involve significant risks and uncertainties that could cause the actual results to differ materially from the expected results. You should carefully consider the risks and uncertainties described in the “Risk Factors” section of Rezolve’s amended registration 
statement on Form F-4 (File No. 333-272751) filed with the U.S. Securities and Exchange Commission ("SEC") on July 5, 2024, including a proxy statement of Armada and a prospectus of Rezolve relating to the securities to be issued in connection with the 
proposed business combination, and any amendments or supplements thereto (the "Registration Statement"). These filings identify and address other important risks and uncertainties that could cause actual events and results to differ materially from 
those contained in the forward-looking statements. Most of these factors are outside Armada’s and Rezolve’s control and are difficult to predict. Factors that may cause such differences include, but are not limited to: (1) the occurrence of any 
event, change or other circumstances that could give rise to the termination of the proposed business combination; (2) the outcome of any legal proceedings that may be instituted against Armada, Rezolve Limited, Rezolve or others following the 
announcement of the proposed business combination and any definitive agreements with respect thereto; (3) the inability to complete the proposed business combination due to the failure to obtain approval of the stockholders of Armada or 
shareholders of Rezolve Limited or Rezolve, or to satisfy other conditions to closing of the transactions contemplated under and in connection with the Business Combination Agreement; (4) the ability to meet stock exchange listing standards as a 
condition to closing of the business combination or following the consummation of proposed business combination; (5) the risk that the proposed business combination disrupts current plans and operations of Armada, Rezolve Limited or Rezolve as a 
result of the announcement and consummation of the proposed business combination; (6) the ability to recognize the anticipated benefits of the proposed business combination, which may be affected by, among other things, competition, the 
ability of the combined company to grow and manage growth profitably, and retain its management and key employees; (7) costs related to the proposed business combination; (8) changes in applicable laws or regulations and delays in obtaining, 
adverse conditions contained in, or the inability to obtain regulatory approvals required to complete the proposed business combination; (9) weakness in the economy, market trends, uncertainty and other conditions in the markets in which Rezolve 
Limited or Rezolve operate, and other factors beyond their control, such as inflation or rising interest rates; (10) the possibility that Armada, Rezolve Limited, Rezolve or the combined company may be adversely affected by other economic, business, 
and/or competitive factors; (11) the ability of existing investors to redeem and the level of redemptions; and (12) additional risks, including those to be included under the header “Risk Factors” in the proxy statement/prospectus and those included 
under the header “Risk Factors” and “Cautionary Note Regarding Forward-Looking Statements” in Armada's Annual Report on Form 10-K for the year ended September 30, 2023 and the Quarterly Reports on Form 10-Q filed by Armada for the 
quarterly periods ended December 31, 2023 and March 31, 2024. Armada and Rezolve caution that the foregoing list of factors is not exclusive and not to place undue reliance upon any forward-looking statements, including projections, which speak 
only as of the date made. Neither Armada nor Rezolve undertakes or accepts any obligation to release publicly any updates or revisions to any forward-looking statements to reflect any change in its expectations or any change in events, conditions 
or circumstances on which any such statement is based.

All information set forth herein speaks only as of the date hereof in the case of information about Armada and Rezolve or the date of such information in the case of information from persons other than Rezolve and Armada, and Armada and Rezolve 
expressly disclaim any intention or obligation to update any forward-looking statements as a result of developments occurring after the date of this Presentation or to reflect any changes in their expectations or any change in events, conditions or 
circumstances on which any statement is based. Annualized, pro forma, projected and estimated numbers are used for illustrative purpose only, are not forecasts and may not reflect actual results.
Trademarks
This Presentation may contain trademarks, service marks, trade names and copyrights of other companies, which are the property of their respective owners. Solely for convenience, some of the trademarks, service marks, trade names and
copyrights referred to in this Presentation may be listed without the TM, SM © or ® symbols, but Armada and Rezolve will assert, to the fullest extent under applicable law, the rights of the applicable owners, if any, to these trademarks, service marks, 
trade names and copyrights.
Industry and Market Data
In this Presentation, Armada and Rezolve rely on and refer to publicly available information and statistics regarding market participants in the sectors in which Rezolve competes and other industry data. Any comparison of Rezolve to the industry or to 
any of its competitors is based on this publicly available information and statistics and such comparisons assume the reliability of the information available to Rezolve. Rezolve obtained this information and statistics from third-party sources, including 
reports by market research firms and company filings. While Rezolve believes such third-party information is reliable, there can be no assurance as to the accuracy or completeness of the indicated information. Neither Rezolve nor Armada has 
independently verified the information provided by the third-party sources.
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Certain Financial Measures
This Presentation includes certain non-GAAP financial measures (including on a forward-looking basis) such as EBITDA and EBITDA less Capex. These non-GAAP measures are an addition, and not a substitute for or superior to, measures of
financial performance prepared in accordance with GAAP and should not be considered as an alternative to net income, operating income or any other performance measures derived in accordance with GAAP. Rezolve believes that
these non-GAAP measures of financial results (including on a forward-looking basis) provide useful supplemental information to investors about Rezolve. Rezolve’s management uses forward-looking non-GAAP measures to evaluate Rezolve’s 
projected financials and operating performance. However, there are a number of limitations related to the use of these non-GAAP measures and their nearest GAAP equivalents, including that they exclude significant expenses that are required by 
GAAP to be recorded in Rezolve’s financial measures. In addition, other companies may calculate non-GAAP measures differently, or may use other measures to calculate their financial performance, and therefore, Rezolve’s non-GAAP measures 
may not be directly comparable to similarly titled measures of other companies. Additionally, to the extent that forward-looking non-GAAP financial measures are provided, they are presented on a non-GAAP basis without reconciliations of such 
forward-looking non-GAAP measures due to the inherent difficulty in forecasting and quantifying certain amounts that are necessary for such reconciliations.

Forecasts and Illustrative Scenarios
This Presentation contains information with respect to Rezolve’s projected results. This forecast is based on currently available information and Rezolve estimates as of the date of this presentation.  None of Armada, Rezolve nor any independent 
auditors have audited, or performed any procedures with respect to any information for the purpose of its inclusion in this Presentation, and, accordingly, none of them express an opinion or provided any other form of assurance with respect thereto 
for the purpose of this Presentation.  These projections are for illustrative purposes only and should not be relied upon as being necessarily indicative of future results.  Rezolve does not undertake any commitment to update or revise any such 
information, whether as a result of new information, future events or otherwise.  The assumptions and estimates underlying the above-referenced information are inherently uncertain and are subject to a wide variety of significant business, economic 
and competitive risks and uncertainties that could cause actual results to differ materially from those contained in such information.  While all financial projections, estimates and targets are necessarily speculative, Armada and Rezolve believe that 
the preparation of prospective financial information involves increasingly higher levels of uncertainty the further out the projection, estimate or target extends from the date of preparation. Inclusion of the prospective financial information in this 
Presentation should not be regarded as a representation by any person that the results contained in the prospective financial information will be achieved.
Private Placement
The securities to which this Presentation relates have not been registered under the Securities Act of 1933, as amended (the “Securities Act”), or the securities laws of any other jurisdiction. This Presentation relates to securities that Armada (or its 
successor) intends to offer in reliance on exemptions from the registration requirements of the Securities Act and other applicable laws. These exemptions apply to offers and sales of securities that do not involve a public offering. The securities have 
not been approved or recommended by any federal, state or foreign securities authorities, nor have any of these authorities passed upon the merits of this offering or determined that this Presentation is accurate or complete. Any representation to 
the contrary is a criminal offense.
Participants in Solicitation
Armada and Rezolve and their respective directors and executive officers under SEC rules may be deemed to be participants in the solicitation of proxies of Armada’s stockholders in connection with the proposed Business Combination.  Investors 
and security holders of Armada are urged to read the proxy statement/prospectus included in the registration Statement and other relevant documents that will be filed with the SEC in their entirety when they become available because they will 
contain important information about the proposed Business Combination.
Conflicts of Interests
Stephen Herbert and Douglas Lurio are Armada's Chief Executive Officer and President, respectively, and members of Armada's board of directors. Each of Messrs. Herbert and Lurio holds shares of Armada and are also managing members of 
Armada's sponsor, Armada Sponsor LLC. Cantor Fitzgerald & Co. (“CF&CO”) has been engaged by Armada as a placement agent and arranger in connection with any financing raised by Armada in connection with the potential Business 
Combination, and in connection therewith, CF&CO may be entitled to receive fees from Armada in connection therewith in the event the Business Combination is consummated. Cohen & Company Capital Markets, a division of J.V.B. Financial 
Group, LLC, (“Cohen”) has been engaged by Armada as a placement agent and arranger in connection with any financing raised by Armada in connection with the potential Business Combination, and in connection therewith, Cohen may be 
entitled to receive fees from Armada in connection therewith in the event a Business Combination is consummated. Additionally, Cohen is an affiliate of a passive member of Armada's Sponsor. 
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Ai Powered Conversational 
Commerce

Ai Powered Engagement 
Platform

Ai Powered Knowledge 
Management

Rezolve Ai is advancing digital retail engagement with its 
proprietary tech by providing customers with their own 

Gen AI powered sales engine that we believe significantly 
improves search, advice and revenue generation
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Rezolve Ai provides the next level of performance in digital shopping 
with Gen AI powered search, advisory and checkout…

1. Payment Service Providers

Rezolve Ai is advancing 
digital retail engagement 
with its proprietary tech by 
providing customers with 
their own Gen AI powered 
sales engine that we 
believe significantly 
improves search, advice 
and revenue generation

Offer a cloud-based highly scalable SaaS model with 
a B2B2C go-to-Market approach targeting large 
eCommerce platforms & merchants and PSPs1

Generate revenue from business customers with a 
monthly fixed SaaS fee structured around 3 tiers based 
on their respective search volume

This is how Rezolve Ai will make it a reality

USP is a custom-built Gen AI toolkit trained on 
eCommerce data  

Value proposition



6

From… To…

eCommerce focused LLMGeneric LLMs 

Multi-step journey Seamless  journey

…through a suite of Gen AI-enabled solutions powered by Rezolve Ai’s 
foundational LLM brainpowa

Cumbersome search Highly personalized
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Our investment highlights: Rezolve Ai is uniquely positioned to create 
value by using Gen AI to transform Search and eCommerce

Attractive financial 
model >100 Mn of expected ARR by 2025 6

Deep experience 
and capabilities >205,000 Previously onboarded merchants globally 5

Large & growing 
market 480-540 Bn USD total addressable market4

Clear monetization 
strategy 3 Tiers of pricing differentiated by search 

volume 3

Robust competitive 
position 300 Bn Token data sets made from proprietary data 

to train Rezolve Ai’s foundational model 2

Unique selling 
proposition 100+ Client discussions in the sales pipeline and 

proprietary and patented AI-technology    1

Source: Rezolve Ai’s SEC filings, Rezolve Ai financial model



8

Significant capital raises in AI, driven by robust private sector interest, 
position Rezolve Ai at the center of a major investment opportunity

Source: Pitchbook
Note: Raised to date includes only transactions with known deal value

HQ Company

Recent AI Capital Raises with significant valuations at various commercialization phases

86.0

43.2

18.4

13.0

6.0

5.0

4.3

4.0

3.0

1,300

1,600

1,000

125

26

35

Last Known Valuation, USD bn Total Raised1, USD bn Revenue, USD mn
Year

Founded

2015

2013

2021

2009

2023

2017

2016

2022

2019

11.3

4.2

8.4

0.4

0.5

1.1

0.7

1.6

0.9

N/A

N/A

N/A

Rezolve Ai is attractively positioned relative to peer group 
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1
Unique selling 

proposition
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Rezolve Ai aims to be a leader in eCommerce through faster time to 
market, seamless UX, lower TCO and personalization 

One-click API 
integration

Faster time to
market

Addressing key 
eCommerce pain 
points

Seamless user 
experience (UX)

Foundation LLM and 
productized solution 
suite

Lower total cost of 
ownership (TCO)

Personalization enabled by gen AI 

USP Positioning Monetization strategy Market Experience Financial model Appendix
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User experience of eCommerce 
has not changed significantly 
since the early 2010s

2000s Keyword-based search including 
filters and faceted search

2010s Personalization and 
recommendation engines 

Now Next level of digital shopping 
experience through AI-powered 
search and advice

1990 Basic functionality with 
inaccurate results

USP Positioning Monetization strategy Market Experience Financial model Appendix



12

Past – Recommendation engine 
fails to filter the catalog on best 
possible options

Now – Next level of digital 
shopping via Gen AI-powered 
search and sales assistance

Long list 
without 
smart 
recom-
mendation

No 
contextual 
product 
search Understands 

even 
complex 
customer 
needs

Provision of 
smart 
options and 
assistance

I am looking for a fridge that has 
energy efficiency A, fits into a 
small kitchen and has a freezer. 
What do you recommend?

Thanks for reaching out to us 
regarding your search for a 
fridge. Based on your input we 
identified the following products

Option 1 Option 2

Rezolve Ai transforms digital interaction

USP Positioning Monetization strategy Market Experience Financial model Appendix
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eCommerce customer journey includes several negative experiences 
for shoppers that result in lower revenue for stores

Positive customer experience Negative customer experience

Struggle to 
attract and 

convert 
customers

Unnatural 
way of 

interacting 
with online 

shops

Lack of 
personalized 

support

Poor 
checkout 
processes

Discontent 
with 

customer 
service

Customer 
activation Search & advisory Checkout/ 

payment
Payment 
processing Fulfilment Lifecycle 

mgmt.

USP Positioning Monetization strategy Market Experience Financial model Appendix
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Rezolve Ai's holistic product suite solves end-customer pain points 
across the customer journey

Positive customer experience Negative customer experience

Omni-channel 
engagement 

platform 
(GeoZones, 
SMS, Audio, 
Social,  Print)

AI-enabled 
conversational 
product search 
(voice or type)

AI-powered 
expert sales 

assistant

Seamless one-tap checkout 
simplifying the multi-step 

process and integrating various 
PSPs and systems through APIs

Conversational 
AI-assistant 

with enhanced 
customer 

service

Customer 
activation Search & advisory Checkout/ 

payment
Payment 
processing Fulfilment Lifecycle 

mgmt.

USP Positioning Monetization strategy Market Experience Financial model Appendix
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DEMO 
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2
Robust  

competitive 
position
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Rezolve Ai’s 
proprietary 
commerce- 
centric LLM 
brainpowa 
provides 
outstanding 
sales advisory 
and outcomes

USP Positioning Monetization strategy Market Experience Financial model Appendix

1

2

4

3

Commerce-centric
Commerce-centric LLM specially trained on proprietary 
data using a distinctive method for cataloging eCommerce 
data

Multilingual and versatile 
Available in 95 languages; creates robust chatbots and 
knowledge assistants for precise, data-driven enterprise 
specific conversations

Ready to deploy and flexible deployment options
Offers on-premises or SaaS cloud deployment with a 
microservices architecture for rapid, scalable deployment

Powerful search and merchandising
Enhances accuracy of search outcomes from current 
lexical and semantic search technologies like Elasticsearch, 
OpenSearch, or Solr
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Rezolve Ai is pioneering Gen AI-enabled eCommerce
Deep-dive next

Offer search engine services, 
which enables users to perform 
internet searches to find specific 
information, websites, or resources

V Search 
engines 

Offer access to large language 
models (LLMs) that were trained 
on generic and broad datasets  

III LLM 
providers 

Solve a single use-case (e.g., 
customer queries handling)

IV Single use 
case 

Emerging: offer end-to-end online 
business solution (eCommerce), 
often start out as single use case

II All-in-one 
eCommerce 
platform 

I Gen AI 
enabled 
eCommerce 
platform 

Offers full suite of eCommerce
and retail Gen AI-enabled 
products to enable merchants 
across the customer journey

Competitive landscape Player archetypes

ILLUSTRATIVE

Crownpeak
Fact Finder

Elastic
Algolia

Algonomy

Bloomreach
Adobe Commerce

Big Commerce
Commercetools

Microsoft 
Commerce Solution

OpenAi
Cohere

Anthropic
Mistral AI

Google Bard

Depth of services 

In
du

st
ry

 fo
cu

s

II

Searchspring
HCLSoftware

Twilio
Quantum Metric

I

V

Industry 
specific

Model / single use 
case 

Point solution Journey platform 

Industry 
agnostic

IV

III

USP Positioning Monetization strategy Market Experience Financial model Appendix
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Market 

Rezolve Ai offers comprehensive Gen AI eCommerce offerings across 
the value chain, unlike OpenAI and Cohere

USP Positioning Monetization strategy Market Experience Financial model Appendix

1. Customer 
activation

3. Checkout/ 
payment

4. Payment 
processing

6. Lifecycle 
mgmt.

2. Search & 
advisory 5. Fulfilment x Archetype

AI founda-
tional model Search

PSP 
checkout

Omni-
channel

Unique sector’s 
focus

Rezolve Ai unique 
selling proposition
 Conversational 

and personalized 
AI-assistant 

 Own LLM, built 
specifically for 
eCommerce

 Seamless one-
tap checkout 
integrating PSPs 
via API

Source: Expert interviews, Rezolve Ai’s SEC filings

ILLUSTRATIVE

Value chain 
positioningCompany

1 2 3 4 5 6III

1 2 3 4 5 6III

Own LLM 
(Algolia AI 
Search)

But no 
conver-
sational AI 
tool

eCommerce, 
marketplaces, 
SaaS and 
media

1 2 3 4 5 6V

e.g., fashion, 
health, food, 
automotive, 
manufacturing 
etc.

Own LLM 
(BigAI)

But no 
conver-
sational AI 
tool

1 2 3 4 5 6II

eCommerce2 3 4 5 61I

Big Commerce

OpenAi

Cohere

Algolia
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Rezolve Ai is positioned in the eCommerce vertical compared to large 
LLM providers

Source: Management estimates, Rezolve Ai’s SEC filings

Leading capability: High Low

Proprietary AI 
technology

Mass data processing 
capabilities

Full enterprise
on-premise optionality

Affordable / SaaS 
pricing structure

Retail and eCommerce 
focus

Hallucination prevention 
technology

USP Positioning Monetization strategy Market Experience Financial model Appendix

OpenAi Google Bard IBM Watson Salesforce 
Einstein

Cohere
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Rezolve Ai's SaaS offerings are built on a microservices architecture 
designed for scalability and is based on a cloud-agnostic design
Technology platform and architecture

Rapid setup and 
deployment by using 
Terraform 

Highlights 

High availability and 
scalability built into the 
intrinsic architecture design 
at application and 
infrastructure level

Scalable platform enabled 
by services containerized 
running on Kubernetes 
cluster

Rezolve Ai 
Instant via web 

browser

App with Rezolve 
Ai SDK

Rezolve Ai 
Wallet

Rezolve Ai 
Commerce 

Engine (RCE)

Rezolve Ai platform

Engagement 
server

Rezolve Ai 
Experience 
platform –RXP 
(Engagement)

eCommerce 
Platform

Merchant Portal 
(products & 
Orders)

Core 
services

Orders

Product 
data

APIs

Payment 
gateway

USP Positioning Monetization strategy Market Experience Financial model Appendix
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Rezolve’s eCommerce LLM

USP Positioning Monetization strategy Market Experience Financial model

Trained to read, understand and generate eCommerce-related content for the merchant, brainpowa 
uses its own embedding models to understand the meaning of product and text data at massive scale, 
unlocking powerful meta data + semantic search, and classification

Product enrichment 
processes using the 
models generative 
capability combined with 
Computer Vision models to 
enhance product dataset 

Enhancing Content

Classification and 
Clustering engine of the 
model support expansive 
taxonomy generation into 
knowledge graphs with 
subclass inference 
capabilities 

Improving Categorization

The language model is 
able to understand the 
customer’s intent and 
provide correct responses

Understanding intent



23

3
Clear 

monetization 
strategy 
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Rezolve Ai’s Go-to-Market strategy is based on four distinctive pillars

USP Positioning Monetization strategy Market Experience Financial model

Source: Rezolve Ai’s SEC filings; Rezolve Ai’s business plan
1. Incl. Mexico

Initial focus on Europe 
(USD 152 Bn) and North 
America1 (USD 182 Bn) 
to capture the largest 
and most growing 
markets

Attractive sales 
geographies

Focus on top 
merchants and players 
within eCommerce, 
PSPs and retail 
conglomerates

Clear target 
customers

Highest emphasis on 
advancing 
eCommerce via AI-
enabled search, sales 
assistant and seamless 
checkout

Differentiated value 
proposition

Industry leading sales 
capability with rich 
experience in 
eCommerce and 
relationships with 
global distributors and 
merchants 

Strong sales 
capabilities
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Adobe 
Commerce

epages
Handlerbund

Salesforce 
Commerce 

Cloud

Rezolve Ai’s GTM strategy focuses on acquiring large distributors and 
merchants in eCommerce, PSPs and retail

Indirect DirectSales channel:

Target segments (incl. potential target distributors and customers)

Improve conversion 
rates by providing 
seamless checkout

Boost average order 
value by providing AI 
shopping advisory

Increase touchpoints 
of engagement both 
offline and online

Increase in revenue 
by providing improved 
product search
and discovery

How Rezolve Ai may create 
value for distributors and 
customers

ILLUSTRATIVE

Target distributors Target 
customer

eCommerce 
platforms and 

third-party 
marketplaces

Concardis
Computop

Nexi
Mastercard

Payment Service 
Providers 

(PSPs)

Estee Lauder
Just Eat 

Takeaway
Nike

Specsavers
OKA 

Retail 
merchants 

Otto Group
Grupo Carso

PVH
REWE

Large retail 
conglomerates

USP Positioning Monetization strategy Market Experience Financial model
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Rezolve AI's long-term go-to-market strategy aims to expand its 
product offerings and scale into new industries and geographies

Clear levers for sustained and accelerated growth

eCommerce penetration

Strengthen products 
capabilities through 

seamless integrations

Enhance product features

Cement Rezolve Ai as an all-
encompassing intelligence 

platform that powers all 
eCommerce decisions

Enable businesses to access 
BRAiN’s data platform 
through seamless API 

integrations

Enhance functionality within 
a single app (e.g., event 
transactions, real- time 

retail/deals, and personalized 
customer experiences)

Expand BRAiN’s capabilities into adjacent industries 
(e.g., media, hospitality, entertainment, etc.,)

Scale BRAiN into new markets and geographiesGeographies 

eCommerce and Retail 

Other industries 

USP Positioning Monetization strategy Market Experience Financial model
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4
Large & 
growing 
market
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Global: Total spend on Gen AI solutions in 2028 is expected to be USD 
~500 Bn+ 

1. Methodology includes two complementary lenses i.e., the total economic potential of 60+ use cases ad the labor productivity potential across ~2.1K work activities

2024 25 26 27 2028

+47% p.a.

480-540

320-380

190-250

120-180

70-140

Annual forecasted spend on Gen AI solutions, 2024-28, USD Bn1

As of 2024, spend 
on Gen AI 
solutions will 
amount to 
USD 70-140 Bn

B2B Spend on Gen 
AI solutions to 
reach USD 480-540 
Bn driven by a 
~50% CAGR

Source: McKinsey Global Institute, “The economic potential of generative AI” (June 2023)

USP Positioning Monetization strategy Market Experience Financial model

PRELIMINARY – BASE CASE SCENARIO
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Global: Foundational models and related tech services will account
for USD 160 - 220 Bn of global annual Gen AI spend by 2028

1.    B2B focus, excludes revenue from private individuals (e.g., ChatGPT premium accounts)
2. Services include data engineering, model orchestration, and foundational models excludes compute. Source: McKinsey Global Institute, “The economic potential of generative AI” (June 2023)
Note: Base case scenario

Gen AI application annual spend breakdown1, 2028, in Bn USD

PRELIMINARY – BASE CASE SCENARIO

480-540 190-230

270-330 5-20 70-90

10-30

2028 spend 
on Gen AI 
solutions

2028 spend 
on Gen AI 

application 
development

Cloud 
platform cost

Compute 
hardware 
costs (non-
cloud only)

AI tooling 
costs Foundational models 

and related tech 
services2

Application
creation

Margin of 
software and AI 

point solution 
providers 

embedding Gen 
AI into their 

product

100-140

60-80

USP Positioning Monetization strategy Market Experience Financial model
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5
Deep 

experience and 
capabilities



31

Rezolve Ai stands at the vanguard of the eCommerce industry, 
providing an engagement platform, powered by cutting-edge AI

USP Positioning Monetization strategy Market Experience Financial model

Rezolve Ai’s platform milestones brainpowa development milestones

Apr 2016
Rezolve Ai’s 
foundation

May 2023
Proprietary intent 

verification for brain 
(analyzing questions 
to determine if it is 

product, knowledge 
or support)

Mar 2022
Language models 

added to 
brainpowa

Feb 2019
Built proprietary 
data verification 

for brainpowa

Oct 2019
Hierarchy data 
and relations 

engine 
developed for 

brainpowa

Nov 2018
Commenced the 
development of 

brainpowa – 
Rezolve Ai’s 

proprietary LLM

Jun – Jul 2023
Three patents filed 

for brainpowa 
(category builder, 

LLM, intent 
verification)

Apr 2017
Development of 2 

initial triggers 
(sound and image)

Nov 2022
Patent granted for 

data matrices 
encoding into color 

channels

Aug 2019
Proximity triggers 

released 
(geolocation and 

beacons)

Jul 2021
Instant checkout, 
SmartCodes and 
SmartLinks (web / 

social media) 
triggers released

Feb 2020
Rezolve POS 

platform released

2016 2018 2019 2020 2021 20232017 2022



32

Rezolve Ai has an experienced management team with deep expertise 
in managing listed companies, product search, eCommerce and AI

Dan Wagner
Chairman & CEO 

Dr. Salman 
Ahmad
Chief Technology 
Officer

Peter Vesco
Chief Commercial 
Officer and GM 
EMEA

Richard Burchill
Chief Financial 
Officer

Sauvik Banerjjee
Chief Product Officer

Mark Turner
President, Global 
Commerce

Founded Rezolve Ai in 
2016 and MAID in 1984, 
which traded as Dialog 
on the LSE on 1994 and 
Nasdaq in 1995, where 
Dan became one of the 
youngest CEOs of a 
public company

20+ years of experience 
in mobile 
software technology and 
applications, 
and web & server 
technologies
Previously, CTO and co-
founder of Kenja Corp

20+ years of experience 
in the digital, financial, 
and IT sectors
Previously CEO of 
ClickandBuy and SVP at 
Deutsche Telekom 
Payments

20+ years of experience 
as a qualified 
accountant and 
corporate finance 
executive
Previously, Finance 
Director of Arcadia, 
Deputy CFO, Group 
Treasurer, headed 40+ 
directorships

20+ years of experience 
in senior roles in 
technology, digital 
product, and 
omnichannel commerce
Previously CTO at Tata 
Group

25+ years of experience 
focused on strategic 
partnerships, business 
development, and M&A
Previously, Chief 
Commercial Officer in 
the IPO of Attraqt

Corporate Finance Technology Business Development and Sales

picsel M A I D M A I D 
venda 

USP Positioning Monetization strategy Market Experience Financial model
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Our management team is supported by a deeply experienced board, 
advisory board and backed by renowned investors

Board members Advisory board

Sanjay Patel
CEO of Apollo Strategic 
Growth Capital  and 
Vice Chair of Apollo 
Capital Solutions

Hersch Klaff
Founder and CEO of Klaff 
Reality investment firm 
focusing on real estate 
and PE transactions

Brooks Newmark
Ex British MP
Ex Sr. Partner at Apollo 
Management LP

Christian Angermayer
Founder of Aperion 
Investments Group with 
focus on Life Sciences, 
FinTech, AI

Dr. Stephen Perry
Ex CFO, COO and Chief 
Digital Officer at Visa

Bradley Wickens
CEO Broadreach 
Investment Fund (Hedge 
fund)

Gary Lauder
MD of Lauder Partners a 
venture capital firm (part 
of the Estee Lauder 
Family Office)

Tom Kalaris
Founder Saranac Partners
Ex CEO Barclays Wealth & 
Investment Management

Justin King CBE
Director of Marks & Spencer
Chairman OVO Energy
Chairman Allwyn 
Entertainment
Chairman Dexters 
Ex CEO of J Sainsbury 

Sir David Wright
Ex British Ambassador to 
Japan and South Korea
Ex Vice Chairman 
Barclays Capital
Ex CEO UK Trade and 
Investment 

Rezolve Ai’s investors 

USP Positioning Monetization strategy Market Experience Financial model
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6
Attractive 
financial 
model
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Rezolve Ai’s current management plan focuses on investing additional 
efforts to sign distributors and expanding geographical footprint

USP Positioning Monetization strategy Market Experience Financial model

Source: Rezolve Ai’s SEC filings; Rezolve Ai’s business plan

Growth lever description

Direct sales1 Acceleration of ongoing direct sales efforts 
By ramping up resources to win new direct clients (e.g., large conglomerates) in Europe, 
North America, Asia and Middle East, intensifying the expansion for digital commerce 
customers, and further investing in identifying verticals outside of retail 

Indirect sales2 Increase distribution depth and reach (indirect sales) 
By investing in efforts to develop additional distributors (e.g., digital commerce and PSPs) 
to increase market penetration 

BRAiN assistant3 Expand marketing efforts for BRAiN assistant in the B2C space
By bolstering Rezolve Ai’s marketing initiatives to increase brand awareness, digital 
reach and awareness

Growth area
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Our investment highlights

Source: Rezolve Ai’s SEC filings, Rezolve Ai financial model

Rezolve Ai is advancing digital 
retail engagement with its 

proprietary tech by providing 
customers with their own Gen AI 
powered sales engine that we 
believe significantly improves 
search, advice and revenue 

generation

Unique selling 
proposition

1
Robust competitive 

position 

2

Clear monetization 
strategy

3
Large & growing 

market 

4

Track record of 
success 

5
Attractive financial 

model 

6
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